METHODS, DEVICES AND SYSTEMS FOR REAL-TIME INSTANT 
PRESENCE WITH ADVERTISEMENT (RIPA) 



FIELD OF THE INVENTION 

5 [0001] The current invention relates to methods, devices and systems for "instant 

messaging" and advertising, and is particularly related to methods, devices and systems 
for providing presence information with advertising to instant messaging users. 

BACKGROUND OF THE INVENTION 

[0002] The explosive growth of the Intemet and wireless communication in recent 
10 years has led to a commensurate growth in the number of hitemet users using "instant 

messaging" to communicate in real-time with other Litemet users through wired and 
wireless means. "Instant messaging" (IM) refers to a service and software that enables a 
user to create a private electronic "chat" over the hitemet, or other suitable network, in 
order to communicate in real-time with another user. Wireless mobile communication 
15 has also experienced explosive growth as cellular telephones and other wireless devices 

and related services have become less expensive for the consumer. Increasingly, serv ice 
providers of cellular telephones and other portable wireless devices have supplied 
services and devices to provide wireless Intemet access. One such popular device is the 
PDA (Personal Digital Assistant) which is a small, hand-held computer device used to 
20 write notes, to maintain an appointment calendar and an address book. Services such as 

instant messaging, once available only to wired Intemet users in their homes and offices, 
have become available for users of such wireless devices allowing instant messaging 
communication in real-time even while mobile. 

[0003] In order to facilitate communication with other instant messaging users, 
25 instant messaging service providers and instant messaging software typically provide the 

capability for a user to maintain a private address list of other instant messaging users. 
This address list is essentially a list of contacts stored in an electronic address book. 
Known instant messaging services typically provides features that alert an instant 



SFO 4042222v2 



1 



messaging user to the status of users who appear on the address Ust. Such status 
information is commonly referred to as "presence" or "presence information". Presence 
commonly refers to information about the state of an instant messaging user, for instance, 
whether the user is present and available to receive instant messages. If an instant 
5 messaging user is not available for instant messaging (e.g. offline) then known instant 

messaging services provide the capability for other instant messaging users to send a text 
message to the unavailable user. Systems provided by such services may also provide the 
capabiUty for an instant messaging user to manually input other information as part of the 
presence information and make it available to other users. The capability to manually 
10 designate presence information in order to enable or disable (e.g. "busy") receipt of 
instant messages or other data, may also be provided. 

[0004] A drawback associated with known methods and systems for instant 
messaging is that presence information is not updated instantly with location information. 
Location information includes information about where the instant messaging user is 

15 situated. This information may be useful for a user who wants to provide information 

about the user's current location to other users. A feature to show a user's location (e.g. 
for a mobile user) as part of their presence information is typically not provided or 
requires cumbersome manual input. PDA wireless devices, for example, typically require 
the user to input location information manually by touching the PDA screen with a 

20 pointing-type device. One typical PDA pointing-type device is a "stylus" which is 

capable of selecting a letter, symbol, graphical pattern, elements of a graphical pattern, or 
other menu item. A drawback with the use of conventional cellular telephones with 
Litemet capability is the requirement to enter information through use of a numeric 
keypad for data entry. 

25 [0005] A problem with these manual methods is that updates to the location part of 

the presence information are not done instantly and automatically. The known methods, 
devices and systems require a significant effort for the user to continually manually 
update his or her location information as it changes throughout the day. The manual 
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methods are cumbersome, time consuming and prone to error, even in view of 
advancements in artificial intelligence that reduce manual keystrokes, 
[0006] The known methods are especially burdensome for mobile users who access 
instant messaging through a wireless device while traveling. A problem for mobile users 
5 is that the ability to manually input information into a wireless device is limited by the 

inherent characteristics of being mobile. Mobile users who travel, for instance, are 
restricted in the ability to do manual entry by movement. For the driver of a vehicle, 
having to do manual entry on a wireless device is a major distraction and may violate 
legal prohibitions against driving while distracted. Thus, there is also a need to 

10 automatically update the location information for an instant messaging user. 

[0007] Furthermore, due to the inherent limitations of manual input of presence 
information and the Kmited text input capability, known methods and systems also do not 
provide updated and detailed presence information. Another problem contributing to 
these shortcoming is that known methods require the instant messaging user to determine 

1 5 the location information to be entered as part of the presence information, and to 

manually update the location information when moving to a new location. For the known 
methods, unless a first instant messaging user manually enters the location information 
and location details, a second instant messaging user who has the first user on their 
address list will not receive the detailed location information for the first user; and will 

20 not be instantly updated when the location of the first user changes. Since such manual 

methods may be burdensome or impossible to perform, an instant messaging user may be 
presented with incomplete, outdated or inaccurate location information for the presence 
information of other users on their address list. Therefore, there is a need for methods 
and systems for an instant messaging user for providing and updating their location 

25 information for their presence information instantly, with less distractions, more 

accurately, and with more usefiil location information (e.g. addresses, directions, links to 
maps, etc.). 

[0008] Another drawback with known methods and systems is that instant messaging 
services lack services that generate real revenue by providing a beneficial medium for 
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targeted advertising to offset the cost of providing the service. Advertising that is 
conventionally available to instant messaging users fails to take full advantage of the 
opportunities for a business to conduct targeting advertising and promotion to wireless 
instant messaging users. Another problem is the failure to provide a method for a 
5 business to take advantage of network marketing to instant messaging users who may not 
have visited the business but have an instant messaging user on their address list who has 
visited the business (e.g. a customer). Another drawback of known methods is that 
adequate information may not be obtained and provided to a business in order to assess 
the effectiveness of the advertising, promotions, and network marketing of the business. 

1 0 [0009] Instant messaging users represent a potential advertising market for businesses 
to tap. For known methods, advertisements may appear on the Internet browser or instant 
messaging screen that is displayed for an instant message user. The effectiveness of this 
type of advertising is related to the number of potential customers who view the 
advertising and whether the viewers would be interested in the product or service that the 

15 business provides. A drawback with known methods of advertising by a business to 

instant messaging users is that such methods may be only marginally effective where the 
users or the other users on their address list have no prior connection, relatedness or 
familiarity to the business which could attract the users attention. Non-targeted ads may 
be also an annoyance to an instant messaging user, especially to a wireless instant 

20 messaging user who has a small display viewing area on the wireless device. Non- 
targeted advertising also contributes to advertising clutter and wastes valuable bandwidth. 
[0010] An instant messaging user may be more likely to trust recommendations 
received from other user who are on their address list regarding businesses the other users 
patronize. A user/consumer usually has a certain degree of similarity with their 

25 acquaintances, such as ages, location, interest, taste, etc. 

[0011] Therefore, there is also a need for methods and systems for advertising that 
use instant messaging and presence information to provide the ability for businesses to 
send targeted advertisements to wireless customers and other visitors, and to instantly 
propagate such advertisements to a network of people. 

4 

SFO 4042222v2 



SUMMARY OF THE INVENTION 

[0012] The aforementioned drawbacks associated with known methods, devices, and 
systems are overcome by the present invention. 
5 [0013] An object of the present invention is to provide methods and systems for Real- 

time Instant Presence with Advertisement (RIP A) using an Instant Messaging (IM) 
topology and wireless technology to automatically setup and instantly update an instant 
messaging user's presence information. A further object of the present invention is to 
instantly provide location information as part of the presence information. A still further 

10 object of the present invention is to instantly provide advertising along with the presence 
information and to propagate the information to other instant messaging users. 
[0014] Another object of the present invention is to provide a method for wireless 
promotion, advertising and network marketing of products and services of a business to 
instant messaging users who visit the business, (e.g. a customer), and to other instant 

15 messaging users who have the visitor on their instant messaging address list. A further 

object of the present invention is to provide alerts to an instant messaging user regarding 
special promotions from businesses that the user or those on the user's address list visit. 
[0015] A further object of the present invention is to provide for instant automatic 
updating of the location information part of an instant messaging user's presence 

20 information without the user having to manually input or select the information. 

[0016] A further object of the present invention is to provide a methodology of 
acquiring statistics of advertisement efficiency for advertising directed toward instant 
messaging users through the use of address lists of instant messaging users. Another 
object is to provide this statistical information to the advertiser and service provider. 

25 [0017] Another object of the present invention is to provide a method and system for 

sending dynamically updated promotions to instant messaging users. 
[0018] These and other objects are realized by the present invention, which, in its 
basic form comprises a method of establishing presence information for a first instant 
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messaging user. The present invention also entails a business client system for sending 
presence information through wireless communication to a wireless device of an instant 
messaging user who is present at the business. In another aspect, the business client 
system receives user profile information from the instant messaging user who is present 
5 at the business. In one embodiment, the business client system transmits business 
information as part of the presence information. In another aspect, the business 
information transmitted includes location information. In another embodiment, the 
business information includes promotional information of the business. In one 
embodiment, the business information includes an advertisement for the business. The 

10 present invention also entails an instant messaging client method installed in an instant 

messaging user device for receiving and processing presence information from a business 
location. In one aspect, the instant messaging client provides for transmitting of 
information from an instant messaging user to the business client system. In another 
aspect, the instant messaging client system provides for receiving the presence 

15 information of a first instant messaging user who has been placed on an address list of a 

second instant messaging user. In a further aspect, the presence information includes 
information about a business that the first instant messaging user visits. 
[0019] The present invention also entails systems and methods for acquiring statistics 
of advertisement efficiency for advertising directed toward instant messaging users 

20 through the use of address lists of instant messaging users. In another embodiment, a 
method and system for transmitting dynamically updated promotions to instant 
messaging users is provided. 

BRIEF DESCRIPTION OF THE DRAWINGS 

25 [0020] The aforementioned and related advantages and features of the present 

invention will become apparent upon review of the following detailed description of the 
invention, taken in conjunction with the following drawings, where like numerals 
represent like elements, in which: 
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[0021] FIG. 1 is a functional block diagram of the existing conventional system 
architecture which may be used to practice the present invention; 
[0022] FIG. 2 is a functional flow chart of an embodiment of the present invention. 
[0023] FIG. 3 is a flow diagram depicting the process steps and systems of the 
5 preferred embodiment of the present invention by way of an example of a beneficial use 
of the present invention. 

[0024] FIG. 4 is a diagram depicting an example of instant messaging address lists 
for the preferred embodiment of FIG. 3. 

1 0 DETAILED DESCRIPTION OF THE INVENTION 

[0025] The present invention is designed to provide methods, devices and systems for 
using an Instant Messaging (M) topology with wireless technology to instantly setup and 
update an instant messaging user's presence information to include location information 
for the location of the instant messaging user. The present invention also provides for 
15 propagation of the presence information that includes location information through an 

instant messaging user address hst. The present invention also provides a method for 
wireless promotion, advertising and network marketing of a business to instant messaging 
users. 

[0026] The present invention will now be described with reference to FIGs. 1 - 4. 
20 The present invention will also be described by way of an example of a beneficial use of 

the present invention that overcomes drawback of the present methods; however, the 
present invention is not limited to the example. 

[0027] FIG. 1 is a functional block diagram of the existing conventional system 
architecture which may be used to practice the present invention. The components of the 
25 exemplary architecture 100 includes an instant messaging server (IM Server) 302 

connected to the Internet 104 via line 106. The present invention assumes the instant 
messaging users have an Internet service provider that provides a connection to the 
Internet 104. FIG. 1 shows various exemplary devices a user may use to connect to the 
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Internet 104. The devices include a desktop personal computer (PC) 108 and portable 
computer 112 connected to the Internet 104 via TCP/IP lines 110 and 114 respectively. 
The portable computer 1 12 is also shown optionally connected to a wireless Network 118 
for connection to the Internet 104, shown on line 119. A wireless Network 1 18 is also 
5 shown to provide a TCP/IP connection 121 to a PDA 120. A typical PDA stylus device 
is identified as 136 and is used for selecting elements on a touch screen of the PDA 120. 
FIG. 1 also shows PDA 120 connected to the Intemet 104 via a TCP/IP connection on 
line 122. A PDA 120 can also have cellular telephone capabiUty, although in FIG. 1 a 
"Cellular" telephone with Intemet capability is identified as 124 in FIG. 1, and shown 
10 separately. 

[0028] Manual entry on the PDA 120, using either a keyboard or the stylus 136, or on 
Cellular phone 124, using a keypad, has the drawback of being cumbersome and time 
consuming. Exemplary protocols "i-Mode" and "WAP" are shown on line 128 for 
connecting Cellular phone 124 to wireless network 126, Any suitable protocol can be 
15 used and are known to those skilled in the art. The wireless network 126, as shown in 

FIG. 1, is connected via line 130 to a gateway 132 which connects to the Intemet 104 via 
line 134. 

[0029] The devices for the underlying existing architecture for the present invention 
are not limited to those shown. Any suitable device with the capability to provide instant 

20 messaging over the Intemet can be used, as is known in the art. 

[0030] FIGs. 2-4 show embodiments and aspects of the present invention. The 
existing system architecture of the Intemet and instant messaging, as shown in FIG. 1, 
maybe used to practice the embodiments shown in FIG. 2-4, as described herein. It is 
assumed for purposes of the invention that the instant messaging users have service 

25 providers that supply an Intemet connection. 

[0031] FIG. 2 is a functional flow chart 200 of an embodiment of the present 
invention. The business chent ("RIP A") device of the present invention is identified in 
FIG. 2 as 210. An exemplary business, is identified as 202 in FIG. 2 is also shown as a 
store/restaurant/hotel location. However, business 202 is not limited to these types of 
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businesses; business 202 can be any suitable business that can practice the present 
invention. For this overall flow chart 200, the business 202 inputs business information 
204 into the business client (RIP A) device 210. The business 202 preferably inputs the 
business information 204 of the business at the business 202 location or remotely using 
5 any suitable means. The business client (RIP A) device 210 stores and processes the 

business information which can include, but is not hmited to, one or more of the 
following: an introduction and description of the business, the business address and 
phone number, and other advertising and promotional information. The business client 
(RIP A) device 210, is placed on the business 202 premises by the business 202 owner 
10 and is preferably near where visitors and customers of the business would pass by or be 
present. 

[0032] In the exemplary embodiment of the present invention a user 214 has a 
wireless device, shown as 208 in FIG. 2. The instant messenger "IM client" of the 
present invention, identified as 212, has previously been installed into the wireless device 

15 208. In operation, the RIPA device 210 communicates with the wireless device 208 of 

the user 214 when the instant messaging user 214 is present at the business 202 premises 
and the wireless device 208 is within range to communicate successfully with the RIPA 
device 210. The RIPA device 210 engages in wireless communication with a wireless 
device 208 of user 214. The RIPA device 210 may send information to the user 214's 

20 wireless device 208 and may receive information from wireless device 208 along a path 
shown as 206, Exemplary wireless communication protocols "irDA, Bluetooth, etc," are 
shown for communication between the RIPA device 210 and a wireless device 208, any 
suitable wireless protocol can be used and are known to those skilled in the art. 
[0033] Typically, user 214 would be in the business 202 premises, learn through by 

25 some type of promotional sign or other means that the business 202 has the capability to 

communicate from the RIPA device 210 to the user wireless device 208. User 214 may 
have a choice as to whether to enable the wireless communication 206 to the user 214's 
wireless device 208 or the user 214 may agree to automatically allow communication 
between RIPA device 210 and user device 208. 
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[0034] The installed IM client 212 of the present invention, among other things, 
enables instant messaging user 214's wireless device 208 to have the capability of 
receiving information from the RIP A device 210 and sending information to the RIP A 
device 210. Exemplary devices for wireless device 208 are shown in FIG. 2; any suitable 
5 device capable of storing and executing an installed instant messenger client 212 of the 

present invention can be used. 

[0035] FIG. 3 is a flow diagram of the process steps of the preferred embodiment of 

the present invention by way of an example of a beneficial use of the present invention. 

FIG. 3 also illustrates embodiments of the systems and devices of the present invention. 
10 For the process steps of the preferred embodiment of the present invention method is also 

shown in FIG. 3, reference numerals 1-1 1 represent Steps 1-1 1 described below. 

[0036] FIG. 3 shows a business, identified as 202. Business 202, which is identified 

in the example in FIG. 3 as "Pasta House", is shown as being located on the premises; 

wherein the business and premises (location) would both be identified as 202. The 
15 present invention is not however, limited to businesses where the premises are co-located 

with the business 202. 

[0037] In Step 1 , the business (Pasta House) 202 sets up the business client RIP A 
device 210 by inputting business information 204. The business 202 preferably inputs 
the business information 204 at the business 202 location or remotely using any suitable 
20 means. The business information 204 may include, but is not limited to, one or more of 
the following: an introduction to the business, a description of the business, an 
advertisement, a special promotion, and the address, and phone number of the business 
202 location and other suitable related information (e.g. email address and web site 
address). 

25 [0038] At Step 2, an instant messaging user 214, identified as "John" in FIG. 3, has 

entered into the business location 202, identified as "Pasta House" and has in his 
possession a wireless device 208. The instant messenger "IM client" of the present 
invention, identified as 212, has previously been installed into the wireless device 208 of 
user (John) 214. In operation, the wireless device 208 is within range for communication 
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with the RIPA device 210; or user (John) 214 may move the wireless device 208 within 
range. User (John) 214 may previously consent to automatically receive communication 
from a RIPA device 210 to his wireless device 208 as part of an agreement that 
accompanied installation of the M client 212. In the preferred embodiment, for privacy 
5 reasons, user (John) 214 is required to take some step (e.g. cUck a key on the device) to 
enable his wireless device 208 to accept transmissions from a RIPA device 210. The 
enabling of the wireless device 208 may occur before user (John) 214 enters the business 
202 premises. 

[0039] In operation, once instant messaging user (John) 214 has enabled wireless 
10 communication, the RIPA device 210 transmits business information 204 to his wireless 

device 208. This wireless transmission from the REPA device 210 to wireless device 208 
is by wireless communication using a wireless protocol. Exemplary wireless 
communication protocols include "irDA" and "Bluetooth"; any suitable wireless protocol 
can be used and are known to those in the art. The business information 204 sent from 
15 the RIPA device 210 is processed by the IM Ghent 212 installed in wireless device 208 of 

user (John) 214, and thereby sets the location for the presence information of user (John) 
214 to be the business (Pasta House) 202 location. 

[0040] In order to do instant messaging, instant messaging user (John) 214 is required 
to enter and store a user profile 3 1 8 in his wireless device 208. The user profile 3 1 8 

20 contains contact information such as instant messaging user name and email address. At 

Step 3, user (John) 214 may consent to transmit his stored user profile 318 to the RIPA 
device 210. Business 202 may provide some type of promotional incentive to instant 
messaging users in exchange for their consent to transmit the user profile. In operation, 
the RIPA device 210 receives a user profile 318 and stores the user profile 318 into the 

25 business user database (user DB), as identified as 3 16 in FIG. 3. 

[0041] For the example shown in FIG. 3, instant messaging user (John) 214 has the 
DM client 212 of the present invention installed in wireless device 208. As shown in FIG. 
3 the IM chent 212 maintains both the "presence" information and private address list 
304 of user (John) 214. As is known in the art, an instant messaging service provider 
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enables a subscriber to create an address list 304 that includes the identified instant 
messaging "screen names" (also commonly referred to as Nick names) employed by 
other instant messaging users with whom a subscriber wishes to conamunicate and 
displays the presence information of those pre-selected users. The address list 304 for 
5 user (John) 214, in the example shown in FIG. 3 includes Robert, Julie, Mary, Dana and 
Ally. 

[0042] For Step 4, once the User (John) 214 receives his updated presence 
information in Step 2, the new presence information which includes location information 
(e.g. Pasta House) will be sent by the "IM client" 212 of the present invention to the EM 

1 0 server 302 via the hatemet 1 04. 

[0043] For Step 5, the IM server 302 will notify one or more additional instant 
messaging users who have added user (John) 214 to their address list that there is an 
update for the presence information for user (John) 214. The IM server 302 will also 
send User (John) 214's updated presence information from the IM server user database 

15 (User DB) 310 to the additional instant messaging users. FIG. 3 shows an additional 

User 306, identified as "Robert". The device of additional user (Robert) 306, is identified 
as 308 in FIG. 3. In operation, additional user (Robert) 306 has previously installed the 
instant messaging "IM client" 212 of the present invention in device 308. Preferably, 
device 308 is a wireless device, however, device 308 may also be a suitable wired device. 

20 [0044] As shown in Step 6 in FIG. 3, device 308 of user (Robert) 306 may display the 

updated presence information including location information of user (John) 214. In the 
example in FIG. 3, the updated presence information, including location information, is 
displayed as ("Pasta House") 202 logo or icon. User (Robert) 306 may select (e.g. click 
on) the new presence information (e.g. Pasta House icon) to get additional business 

25 information of the business 202 "Pasta House". 

[0045] For Step 7, when user (Robert) 306 chcks the presence information of user 
(John) 214, the IM server 302 may also "push" a promotional information for the 
business ("Pasta House") 202 to the device 308 of user (Robert) 306 wherein the 
information is processed by IM client 212. 
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[0046] FIG. 4 illustrates exemplary instant messaging address lists associated with 
Steps 6 and 7. For the preferred embodiment, as shown in the example in FIG. 4, the 
address hst displays two columns, status 410 and user "Nick name" 412. Nick name 412 
is also commonly referred to as "screen name", and identifies the instant messaging 
5 member of a user's address list. The information under status 410, in the example in 
FIG. 4, is used to display presence information for each member of the address list. 
FIGs. 3-4 show only an exemplary address hst display. Any suitable address list display 
can be used. 

[0047] The address list 402 in FIG. 4 shows the address list after Step 6. hi the 

10 example, under status 410 there is a status icon 406 "Pasta House" which shows user 

(John) 214's presence information. At Step 7, for this example, when the icon 406 in 402 
is selected, as shown by the arrow in FIG. 4, the IM client 212 of the present invention 
will update the address list 402 so that it is displayed as updated address list 404. The 
updated presence information 408 for user John 214 is displayed in the updated address 

15 list 404. This updated presence information 408 includes additional business information 

which may include, but is not Umited to, location name, location address, and 
promotional information for business "Pasta House" 202. As shown in the example in 
FIG. 4, this updated presence information 408 may be displayed in various ways which 
may include, but is not limited to, text, a rotating ticker, animation, images and internet 

20 links; any suitable display may be shown. 

[0048] In Step 8, a statistics aspect is shown wherein, in operation, user (Robert) 306 
selects the presence information for user (John) 214. Thereafter, the presence 
information of user (John) 214 may be sent to the IM server 302 wherein the information 
is processed by suitable means for statistical purposes, A "click" statistics report may 

25 also be generated by EM server 302, which contains statistics associated with the selection 

of presence information by instant messaging users. 

[0049] In Step 9, a "click" statistics report stored in IM server 302 is sent to the 
business ("Pasta House") 202. The reports can be at selected intervals (e.g. weekly, 
monthly, or quarterly). The click statistics report is preferably sent to the business 202 
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via the Internet 104 as shown in FIG. 3, however, the report can also be emailed or sent 
in paper form to the business 202. 

[0050] In Step 10, if the business 202 has Internet access capability, the business 202 
can send dynamic updates 322 with additional promotion or coupon information to the 
5 IM server 302 and maintained in the business (database) DB 3 12 as shown in FIG. 3. 

[0051] For Step 1 1, if the device 308 of user (Robert) 306 continues to display user 
(John) 214*s presence information on device 308, then user (Robert) 306 can obtain the 
updated presence information for user (John) 214. For another embodiment, user 
(Robert) 306 is presented with an option to subscribe to additional information about the 

10 business (Pasta House) 202 location in the presence information. If user (Robert) 306 
subscribes then user (Robert) 306 may receive additional promotional information, that 
may include advertisements, that the business (Pasta House) 202 transmits to the IM 
server 302 in the future to be maintained in the business DB 3 12. User (Robert) 306 may 
receive these promotions and advertisements even after the location of user (John) 214 in 

15 the presence information is no longer set at business (Pasta House) 202. Thus, for this 

aspect, the promotions may continue to be sent to user (Robert) 306 independently of the 
current location information of user (John) 214 shown on the address list of user (Robert) 
306. In another embodiment, the promotions of business 202 may also be sent to user 
(Robert) 306 even if user (John) 214 is not listed as a member of the address list of user 

20 (Robert) 306. 

[0052] Thus, for the present invention, presence information is updated instantly. 
This overcomes the drawbacks of the manual methods by reducing the time and effort 
associated with manual entry of presence information which is especially cumbersome 
for wireless devices with limited manual entry methods and in a mobile environment. 

25 Also, promotions and advertisement may be targeted to instant messaging user (John) 

214 and to additional instant messaging users (e.g. user (Robert) 306 for the example in 
FIG. 3) who may have some relationship with user (John) 214 that warranted putting user 
(John) 214 on their address Hst. This targeted advertising and promotion overcomes the 
drawbacks of the known methods, by providing a beneficial medium for targeted 
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advertising and can result in real revenue for the business in acquiring customer who 
have familiarity with existing customers of the business, in order to offset the cost of 
providing the instant messaging service 

[0053] While the present invention has been described in connection with exemplary 
embodiments thereof, those skilled in the art will appreciate that the invention is not 
limited to the embodiments described, and that modifications of the exemplary 
embodiments may be made without departing from the spirit and scope of the appended 
claims. Thus, the foregoing description is to be regarded as illustrative instead of Umiting. 
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